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		Ranieri 

		
		I like to keep everything in order. 

		
		Black Marketing is a premium, personalised, boutique B2B marketing consultancy that was established in 2014.

 The company specializes in social media marketing through LinkedIn and creates value to businesses by enhancing personal brand on LinkedIn. More specifically, it creates and manages the LinkedIn pages of companies. It also does ghost blogging on LinkedIn as one of its services and has proved itself as a key player in B2B content marketing strategies. 
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		Ranieri 

		
		I like to keep everything in order. 

		
		Founded in 2008 by Laurent Verrier, One9Ninety operates in South East Asia and China through its office in Singapore. From social strategy to daily campaign execution, they have a dedicated Team that strives to deliver best in class social and digital media programs and have proudly partnered with over 50 brands and customers in APAC.

The company has worked with many clients who are big industry players such Yahoo, Volvo, Shiseido, Playboy Fragrances, Adidas and L’Oreal Paris. 

		
		VISIT AGENCY 
		
		 

		
		GO BACK 

	
	
		
		[image: ]
		
		
		[image: ] 

		
		 

		
		 

		
		[image: ] 

		
		Ranieri 

		
		I like to keep everything in order. 

		
		Nice&Polite; is a creative content agency founded in 2011 by Ross Anderson, former Creative Director at Polydor Records. Starting out in music promo production they have diversified across a number of platforms including film, animation, post-production and design with a view on moving into the VR market within the next 12 months.They have worked with a broad spectrum of clients including Apple, Universal Music, Virgin Media, BBH, NBC, M&C; Saatchi, SYFY, Sony, Warner Music, Nowness, Vodafone, Capitol Records, Lexus and The Guardian. 
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		Ranieri 

		
		I like to keep everything in order. 

		
		Bars, Clubs, Restaurants – Creative Insurgence is a marketing agency specializing in lifestyle marketing with some of the region’s biggest brands and groups including Ministry of Sound, the Pangaea Group and the Massive Collective outlets.

IGE’s production quality is internationally recognised by various awards and nominations including The International Emmy Award nomination for The Challenger Muay Thai. 
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		Ranieri 

		
		I like to keep everything in order. 

		
		Established in 2002, Ranieri is a communications consultancy with a focus on consumer technology. Ranieri expertises in this space has been built up over the years through focus on this area alone. Put simply, Ranieri is consumer tech PR specialists.
 Ranieri works with companies from across the UK, as well as around the globe. In addition, the company’s international network of PR partners enables Ranieri to provide fully integrated campaigns in a number of countries. 
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		Ranieri 

		
		I like to keep everything in order. 

		
		The Brand Theatre Worldwide group is the holistic brand consultancy. Our vision is to transform businesses through brand strategy, internal branding & branded customer experience to achieve high level performance and growth both internally and externally.

  We have delivered end-to-end branding solutions for B2C, B2B, and Government organisations, with sizes ranging from SME to global multinational companies. 
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		Ranieri 

		
		I like to keep everything in order. 

		
		Channelzero is a creative brand agency that provides high-level strategic thinking and creativity to global brands. Based in Sydney, Channelzero is the only marketing business in Australia that directly connects brands to grocery buyers with an end-to-end solution that includes packaging and positioning and sales and supply chain management alongside core creative brand strategy.
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		Ranieri 

		
		I like to keep everything in order. 

		
		Founded by James Downton in the United Kingdom, Clickverta is a 360 degree Inbound Marketing Agency. The agency works with disruptive B2B service companies who’re looking for more stability around their revenue and profit.

Clickverta also have a B2C department who specialise in design and build for large E-commerce websites across the UK, USA, Russia, the Baltic States. 
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		Ranieri 

		
		I like to keep everything in order. 

		
		Founded by Edward Sedgley and based in Melbourne, Australia, The Lead Generation Company (LGCo) develops, implements and manages phone-based and digital lead generation activities for businesses looking to increase brand awareness and increase new business opportunities.
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		Ranieri 

		
		I like to keep everything in order. 

		
		Slingshot Sponsorship helps some of the world’s most forward thinking organisations create sustainable sponsorship platforms that attract global brands. Slingshot Sponsorship is not industry specific, enabling individual to tap into best practice across all sectors including media, events, festivals, sports and charities. Slingshot Sponsorship sees value others miss – creating brand assets that not only restructure commercial platforms, but amplify your overall business objectives.  
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		Ranieri 

		
		I like to keep everything in order. 

		
		Addiction Advertising is a full-fledged and a multi-award-winning advertising agency in Singapore with a reputation for successfully solving complex advertising and brand awareness challenges and reinventing the way its clients advertise.

 Addiction Advertising’s notable clients from the private sector include OCBC Bank, Standard Chartered Bank, American Standard, National Healthcare Group and Hotel Properties Limited. 
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		Ranieri 

		
		I like to keep everything in order. 

		
		Marker Limited specialises in creating enterprise-quality web, cloud, tablet and mobile apps that fundamentally support, strengthen or enhance our clients’ product and service offerings. These are typically manifested as: HTML5 responsive web apps (i.e. web applications you can access using desktop, tablet and mobile browsers), iOS apps for iPhone and iPad, Android apps for phone & tablet and supporting services and infrastructure, such as cloud services, API’s, and Content Management Systems.
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		Ranieri 

		
		I like to keep everything in order. 

		
		Founded and run by Managing Director, Marianne Mckenzie, Rainmakers was established in August 1995. Rainmakers is a fully-accredited independent media agency. offering tailored solutions for clients, through maximisation of every dollar assigned to the task across all media. Media includes television, radio, print, digital, out of home and various niche media that we evaluate on a case by case basis.  
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		Ranieri 

		
		I like to keep everything in order. 

		
		We started out in Croydon in 2001 and opened a second office in Cardiff in 2006. During that time, we have delivered over 600 projects to more than 300 satisfied clients.


All of this is thanks to our imaginative, resourceful and hardworking team, who are always eager to work with you on your next project. 
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		Ranieri 

		
		I like to keep everything in order. 

		
		Founded in 1990 in San Francisco, DAE is a proud, award-winning communications agency leader dedicated to helping brands achieve fuller and richer connections to the fast-growing and ever-evolving Asian American market and beyond.
DAE is committed to creating work that is meaningful to the businesses and communities we serve.  Through an Asian American perspective, we deliver keen insights and fresh ideas to provide innovative, powerful, culturally relevant solutions that inspire people to take action.  
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		Truth 

		
		 

		
		Truth is TMG’s global media planning and buying offering
.
Truth is a different and more client centric way of briefing, planning, buying and delivering all types media.
We do this by offering a truly transparent single view of campaigns -  delivering the right consumers, in the right environments at the right budget.
We operate under a single fully disclosed fee and your advertising spend will reach their intended destinations fully intact 
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                        Global network that provides creative, agile marketing in a fast paced world

						
							A diversified investment across geography, service offering and sector						

						
							TMG provides investors the ability to gain exposure to a growing, diversified portfolio of marketing businesses. The team also aspires to assist cryptocurrency investors in developing effective tactics for maximizing profits. TMG also has a plan in place to promote the usage of cutting-edge technology, such as the bitcoin code 2022 version, to enhance the trading experience and returns. The Bitcoin code app's algorithms analyze the market and use this information to place effective trades.
 With agencies spread across the globe, in a variety of disciplines and catering for brands in a diverse range of industry verticals, TMG represents a viable alternative to the big holding companies.						

						
							With an experienced leadership team driving the business forward, the next chapter looks to be very exciting indeed.						

						
						
                        	Corporate
	Investor Relations
	Press & Media
	F.A.Q



                    

                

                
                      
																		
                            share price*

                            
	
                        

						
                            Earning Per Share*

                            11.3 € Cents

                            
                                *as at 31/12/16
								
                            

                        

						
                    

                

            

        

        
        
        
            

            
                
                    
                        [image: Logo-footer]
                        The Marketing Group plc
 
                    

                    

                    
                        

						

						

                    
					
                

                
                    MANGOLD FONDKOMMISSION AB TEL: +46 8-503 015 50,

                        IS THE COMPANY'S CERTIFIED ADVISER.

                    REGISTRATION ADDRESS:

                        ENTERPRISE HOUSE, OCEAN VILLAGE,

                        SOUTHAMPTON, HAMPSHIRE,

                        ENGLAND, SO14 3XB.

                    COMPANY NUMBER: 09604581

                    © COPYRIGHT 2018 THE MARKETING GROUP PLC -

                        ALL RIGHTS RESERVED. WEBSITE BY NICE AND POLITE.
                    
                

				
					
						
						
							independent spirit.  global scale.						

                    

				

				
					
                        
                        	SPAM POLICY
	DISCLAIMER
	PRIVACY POLICY
	Contact Us


                    

				

            

			
			
				
				
					Register for Updates

				

				
					
						Select option
CLIENT
AGENCY
INVESTOR


						
						
					

					

				

				

				
					Language:
					English | Svenska                        
				

			
        

        
    
 



 
                                        
					
                    
                    
                    
                    
                    
                    
                     
                    
                    
                    
                    							
                      
                                                         
 


        

        
            	[image: ]



        
            
									
						[image: ]
					

				                
                
                
				
					[image: ]
				

                TOWER is a leading New Zealand-based insurance company, providing a wide range of fire, general and automotive insurance.
Claim4Car lets drivers preload details about their vehicle and any other drivers, and then walks them through the key information needed for an insurance claim. In the event of an accident they can send the report to a nominated email address, or submit the information directly to TOWER to commence the claims process.
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                Serko is an Australasian leader in online travel booking and expense management for business.
Serko Mobile is the first purpose-built mobile app for business travellers. Features include real-time itineraries and update notifications; quick and easy flight changes, with built-in corporate travel policy compliance; GPS-linked prompts to change a flight if it looks like you’re not going to make it to the airport in time; and a Travel Concierge, offering personalised destination information and services.
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                St John is at the frontline of medical response providing AmbuCPlance Services to 90% of the population throughout New Zealand. They’re also part of the broader landscape of health and social care, through the provision of first aid training, event medical services, medical alarms, youth programmes and a wide range of community programmes.
Marker Metro is a proud supporter of St John and their work in the community. They designed and developed the St John CPR Windows Phone 8 app pro bono so that they can help the team at St John extend their great work in the community.
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                Marker Metro designed and developed a fast and fluid Android TV experience using the Leanback UI system adding polish and sparkle for Disney's premier new subscription service. They also supported Disney in the creation of the overall experience across Android and Chromecast.
Marker Metro is proud to have worked with Disney to launch DisneyLife.
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                In today's media landscape, all newspapers are in a battle with a million distractions and instant expert opinion that invades our personal space 24/7. NewsLocal's stable of Sydney suburban papers needed to establish a strong, unified position that could work across multiple platforms and drive engagement levels up.
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                Telecom chose Rainmakers to run a radio and press campaign to convert customers from an old platform to a new, alternative platform within a tight deadline. This was achieved through a short and sharp radio and press campaign using alternative channels outside of the traditional target audience which successfully built awareness  and increased conversion rates for the new platform.
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                Channelzero worked with Sanitarium on its Weet-bix Blue Box Campaign. Re-inventing the classic Aussie jingle, 'Aussie Kids are Weet-bix Kids', Channelzero reworked it into a memorable piece of music that will live long after the TVC finishes its run.
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                IBM Silverpop hired The Lead Generation Company to set appointments to sell its enterprise marketing management and marketing automation systems
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                The Lead Generation Company helped QAD develop its marketing automation strategy and management as well as delivery on appointment setting to sell QAD ERP systems into enterprise clients.
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                To support the launch of the new LG Optimus range of smartphones and engage social platforms, One9Ninety set up an online campaign where 20 prominent influencers were given an LG smartphone and invited to share a video diary or photo of 'Life's Good Moments' on LG's Facebook page. A competition then encouraged the audience to vote for their favourite influencer. This was a success, with a total reach of almost 190,000 users and over 30 million brand and campaign-related posts.
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                Ikea chose One9ninety to run a campaign to promote the new Ikea catalogue and increase engagement. One9Ninety utilised popular Facebook features to encourage users to 'tag', and therefore potentially win, their favourite furniture from the range. This campaign was a success, and reached 125,000 new users and made 293,000 story impressions.
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                Microsoft chose One9ninety to manage its seven social media channels in Singapore on Facebook, Twitter and Instagram. One9ninety deliver content creation, curation and crowdsourcing, post tagging, scheduling, performance analysis and optimisation, using Sprinklr. Social ad buying, live events tweeting and influencer marketing campaigns are also part of the scope.
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                When BASF needed to faciliate the development and articulation of a strong internal brand strategy that would institutionalise alignment of its in-house Master Builders Solutions, it came to The Brand Theatre. Through the application of its proprietary research tools, The Brand Theatre crafted and implemented a strategy to align a transformation process across key internal segments.
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                Nice&Polite were commissioned by Fallon to deliver a fun and energetic film to showcase Cadbury’s strapline ‘The Sound of Dairy Milk’. Using handmade chocolate records the team shot Marvin Humes (former member of boyband JLS) flexing his DJing muscles in a playful 30 second spot which was subsequently rolled out across all of Cadbury’s social media platforms.



The sound of Cadbury Dairy Milk - UK
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                Slingshot works with MaiTai Global to connect key brands to The Extreme Tech Challenge. The competition for start-ups is the world’s largest, featuring Sir Richard Branson as anchor judge and the consumer electronics show in Las Vegas, CES, as a strategic partner for the semi-finals. Great value lies in Slinghot's community with exposure to thousands of start-ups around the world and some of the most successful technology luminaries.
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                Ranieri works with Gibson Innovations in the UK to deliver hard hitting PR campaigns across Philips audio and Fidelio brands as well as the Onkyo audio brand. Working closely with UK media and influencers, Ranieri secures top tier exposure across national, tech and lifestyle press as well as engaging with social media channels.
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                Ranieri acts the communications hub for Harman Kardon across Europe as well as delivering campaigns for its JBL, Harman and AKG brands in the UK. The agency develops the brands in mainstream consumer and lifestyle markets, with a focus on the latest products and innovations.
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                Partnering with AARP, DAE expanded the brand’s awareness with the Chinese American community, by establishing its brand appearance on the Chinese in-language social media platform WeChat, one of the world’s largest and most popular social channels with more than 850 million active users and an estimated 4 million users in the United States. The campaign successfully acquired 3,000-plus new followers, 115,000-plus people reached, and 200,000-plus page views in less than 3 months.
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                To amplify its relationship with the Asian Indian community, DAE proposed an integrated campaign celebrating Diwali. This was an exciting venture to drive awareness and culturally connect with the Asian Indian segment, using an ambitious campaign that utilized cause-marketing partnership with Operation Smile, paid, digital, and social media, as well as a kickoff activation event held at Times Square.
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                DAE was tasked to develop an integrated television, print, and outdoor advertising campaign for San Francisco Hep B Free to raise awareness of and increase testing for hepatitis B within the AAPI community. The unprecedented campaign uses the attention-grabbing headline, “Which one deserves to die?�? to highlight the overall impact of hepatitis B and liver cancer on the Asian community (1 in 10 Asians affected, compared to 1 in 1,000 in the general population).
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                DAE teamed up with AARP to deepen its connections to AAPI audiences and further increase brand relevance. Through a rigorous integrated campaign leveraging respected community AARP members
Martin Yan and Audrey Moy, we legitimize AARP as a trusted resource for useful information surrounding important cultural topics like health and wellness, brain health, and fraud prevention.
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